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Student Learning Reflection & Personalised Learning Checklist
	Subject/Course:
	CamTech Media

	Student Name:
	



Year 12 Curriculum
	
	
	Self Assessment

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 1 exam
	I can describe a media product, like a film poster or TV advert accurately using a range of media language such as denote, sound/cinematography/editing/mise en scene terminology and text terminology.
	
	
	

	Unit 1 exam
	I can analyse how a range of media products construct different representations of people and places. Products studied include; PS. I Love You, 300, KitKat, Greenpeace, Misfits, Skins, Dunkirk etc
	
	
	

	Unit 1 exam
	I can identify different types of media institutions and explain how products relate to institutions. Types of institution include; mainstream, conglomerates, commercial, public service, subscription and independent. Many examples studied, including Disney, BBC, Vertigo films etc
	
	
	

	Unit 1 exam
	I have good knowledge of the various regulators in the UK for different media platforms and have examples of how they reach their judgements. Platforms covered were; film, advertising, TV, gaming, print and the internet
	
	
	

	Unit 1 exam
	I have a good knowledge and understanding of how different genres can be identified through codes and conventions. Products include P.S. I Love You, 300, Skins, Misfits, Cloverfield etc
	
	
	

	Unit 1 exam
	I have a good knowledge of how to describe and define media audiences and how products target specific audiences using terms such as demographics and psychographics. Dunkirk was the key case study, but several others as well.
	
	
	

	Unit 1 exam
	I can analyse how media products might affect target audience. I can use audience effect theories such as Uses and Gratifications, Maslow’s Hierarchy of Needs, Hypodermic Needle effect, 2 step flow etc to help me do this. Various case studies, including Bowling for Columbine.
	
	
	

	Unit 1 exam
	I have knowledge of different types of research carried out by media companies including primary and secondary research, quantitative and qualitative.
	
	
	

	Unit 1 exam
	I have knowledge of the different data companies for different media platforms and can interpret how their data can be used by other media companies. We looked at the companies that record newspaper and magazine readership figures, radio listening figures and TV figures.
	
	
	

	Unit 1 exam
	I understand the concept of cross-media, particularly for advertising, and can apply the theories of Henry Jenkins. Products studied include Dunkirk and Cloverfield.
	
	
	



	
	
	Self Assessment

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 21 
	I can produce a formal piece of writing that shows that I have fully understood what I need to do for the Creative Brief.
	
	
	

	Unit 21 
	I can write a report for my Bridging Task that includes an analysis of 6 sub-genres of horror films.
	
	
	

	Unit 21 
	I can write a highly detailed profile of my target audience for a new paranormal horror film.
	
	
	

	Unit 21
	I can produce a detailed analysis of a paranormal horror film. This will include an analysis of the use of sound, cinematography, editing and Mise en Scene in the film.
	
	
	

	Unit 21 
	I can create three ideas for a new British Paranormal Horror film. 
	
	
	

	Unit 21 
	I can produce a rough costing for my three ideas. This will include a breakdown of the items, cost per day, days required, additional notes and a total costing for each film idea.
	
	
	

	Unit 21 
	I can produce a questionnaire for my film idea, analyse the results and react to the feedback from my research.
	
	
	

	Unit 21 
	I can write a page explaining why I have chosen my idea. I will have referred to the questionnaire, planning issues, locations and practical/technical difficulties. I can explain how my idea will appeal to the demographics and psychographics of my target audience. I can list the codes and conventions of my film and I am able to discuss what is the unique selling point.
	
	
	

	Unit 21 
	I can write a Film Synopsis for my chosen film idea.
I will have included in my synopsis; a film title and genre, a logline, a pitch paragraph and a summary for Acts 1-3.
	
	
	

	Unit 21 
	I can produce a detailed Pitch for my paranormal horror film. I will have covered; the name of my film and a brief synopsis, the character profiles, the films that have inspired me, what my USP will be, how my film fits the institutional context, which locations that I will use, what will be the costs and planning issues, and explain how I plan to promote my film.
	
	
	

	Unit 21 
	I can present my film ideas to a panel in a professional way.
	
	
	

	Unit 21 
	I can record the feedback that I have received in the form of a SWOT analysis. I can explain how this feedback will influence my production and I can respond to questions that the panel have provided. 
	
	
	

	Unit 21 
	I can amend my Pitch & proposal documents.
	
	
	

	Unit 21 
	I can write a detailed report based on my client considerations and feedback from my pitch. This will include; strengths, weaknesses, opportunities, threats and targets based on client considerations.
	
	
	



	
	
	Self Assessment

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 3
	I can write a script for my horror sequence that meets the various professional rules for film scriptwriting 
	
	
	

	Unit 3
	I can create layout plans that would help a film company understand the various shots planned in one location with indications of both camera and actor movements
	
	
	

	Unit 3
	I can write a report that investigates a range of legal and ethical restraints that a real film company would need to know about, and be able to apply them to my own horror sequence.
	
	
	

	Unit 3
	I can amend my Pitch/Treatment Powerpoint.
	
	
	

	Unit 3
	I can write a report on the Marketing Methods that I will use for my paranormal horror film. This will include; a sketch/screenshot of my idea, a brief overview of my concept and an explanation of why I think my Marketing Methods will be effective.
	
	
	

	Unit 3
	I can create a Moodboard for my paranormal horror film.
	
	
	

	Unit 3
	I can produce a SCEM grid for my film scene. This will include; sound (music, dialogue, sound effects), cinematography (shot types, angles and movement), editing (cuts, transitions, text, CGI) and mise en scene (props, clothing, locations, characters, lighting)
	
	
	

	Unit 3
	I can produce a 15-20 Shot Storyboard. This will include; sketches, edit and length of shot, shot type, camera angle and camera movement, use of diegetic and non-diegetic sound.
	
	
	

	Unit 3
	I can produce a Gantt Chart. This chart will contain a series of horizontal lines that shows the amount of work done or production completed in certain periods of time, in relation to the amount planned for those periods.
	
	
	

	Unit 3
	I can create a full equipment list that identifies the equipment that I will use to make my film. This will include; the exact model number, what the piece of equipment is primarily used for and what are the specific advantages/disadvantages of each piece of equipment.
	
	
	

	Unit 3
	I can produce a Cast & Crew list for people who will appear in front of the camera (the actors) and behind the camera (this will include; camera operator, director, boom mic operator, editor etc).
	
	
	

	Unit 3
	I can produce a Shot List. This will include; edit and length of shot, shot type, camera angle and camera movement, use of diegetic and non-diegetic sound.
	
	
	

	Unit 3
	I can produce a Recce Report. I will visit locations (before filming) to determine if the location is suitable for shooting my paranormal horror film. 
	
	
	

	Unit 3
	I can produce a detailed Call Sheet for my production.
	
	
	

	Unit 3
	I can produce a Risks & Contingencies report on what hazards and risk there might be when I start shooting my film. I will be able to; assess who may be affected, determine if the risk is low/medium or high, produce control measures and write a contingency plan.
	
	
	

	Unit 3
	I can produce Release forms, Contracts, Booking forms and Request letters. I can ensure that all the documents are correctly signed and dated.
	
	
	

	Unit 3
	I can produce Log Sheets for my paranormal horror film.
	
	
	

	Unit 3
	I can produce an Edit Decision List for my paranormal horror film.
	
	
	

	Unit 3
	I can produce annotated screenshots of my film that show the codes and conventions that I will have used.
	
	
	

	Unit 3
	I can create a finished paranormal horror film. This will include; directing, filming, lighting, sound recording, importing the rushes, editing, colour grading, sound FX, titles and exporting the final film.
	
	
	

	Unit 3
	I can produce annotated screenshots showing how the product matches the requirements of the brief.
	
	
	

	Unit 3
	I can write an evaluation of how my finished film scene has met the client brief and used post-production techniques to create meaning.
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	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 20 – Advertising Media
	I understand how an advertising agency works. I know the process and the people involved in the creation of an advert/advertising campaign. 
	
	
	

	Unit 20 – 
	Cloverfield cross-media advertising report is a Pass task for Unit 20
	
	
	

	Unit 20 – 

	I understand the requirement of a brief and can communicate this information back to my creative team (an ad agency)
	
	
	

	Unit 20 –

	I am able to analyse an existing PSA campaign. I can explain how media language is used to create meaning and what techniques the advert campaign uses in order to communicate its message effectively.
	
	
	

	Unit 20 –

	I am able to communicate key themes and visual styles for an advertising campaign through creating a moodboard.
	
	
	

	Unit 20 –

	I am able to create three original ideas for a PSA campaign in accordance to a brief.
	
	
	

	Unit 20 –

	I am able to access each idea and identify strengths, weaknesses, opportunities and threats through completing a SWOT analysis for each PSA campaign idea.
	
	
	

	Unit 20 –

	I can choose a final idea and base this upon feedback and comparisons against other ideas. I am able to articulate as to why this idea suits the brief the best.
	
	
	

	Unit 20 –

	I understand the impact that regulation plays in the creation of adverts. I know what the ASA does and can apply this to my idea for a PSA campaign.
	
	
	

	Unit 20 –

	I can create a pitch for a focus group and an audience and can present this in a professional way – communicating my idea effectively.
	
	
	

	Unit 20 –

	I have planned the production of a PSA poster (layout, shot list, props etc) and have used this to effectively produce a first draft of the poster.
	
	
	`

	Unit 20 –

	I have planned the production of a PSA TV advert (including a storyboard, call sheet, shot list, equipment list, cast and crew list etc.).
	
	
	

	Unit 20 –

	I have planned the production of a PSA webpage (including a webpage mock up and a flow diagram).
	
	
	

	Unit 20 –

	I have produced an original PSA poster. I have also analysed the poster for how media language has been used to create meaning and how the poster fits the brief.
	
	
	

	Unit 20 –
	I have produced an original PSA TV advert. I have also analysed the TV advert for how media language has been used to create meaning and how the TV advert fits the brief.
	
	
	

	Unit 20 –
	I have produced an original PSA webpage. I have also analysed the webpage for how media language has been used to create meaning and how the webpage fits the brief.
	
	
	

	Unit 20 –

	I have evaluated all materials and have fully explained how other legal constraints have affected the campaign.
	
	
	



	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 2 Exam
	I understand the factors that need to be considered during the planning of a media product including; type of media production and its implications for the process, financial constraints, revenue streams, time constraints, personnel involved, relevant facilities.
	
	
	

	Unit 2 Exam

	I understand the impact of legal issues during the planning of a media product including; freedom of information act, intellectual property rights, data protection act, copyright, libel, slander.
	
	
	

	Unit 2 Exam

	I understand the impact of regulatory issues during the planning of a media product including; ASA, BBFC, PEGI, OFCOM, PRS, IPSO, W3C.
	
	
	

	Unit 2 Exam

	I understand the impact of ethical issues during the planning of a media product including; freedom of speech, disturbing imagery, offensive material.
	
	
	

	Unit 2 Exam

	I am able to interpret client requirements and target audience considerations (areas to be covered, tools to use, target audience factors (demographic/psychographic)).
	
	
	

	Unit 2 Exam

	I am able to plan the pre-production of a media product including; project management tools, working to timescales, logistics, daily planner, forms, staffing, research.
	
	
	

	Unit 2 Exam

	I am able to create and evaluate pre-production documents for a new media product including; proposals, production schedule, swot analysis, asset log, call sheet, risk assessment, storyboard, script, shooting script, concept art, visualisation diagram, flat plan, prototype, page mock-up, set design, forms, site structure diagram.
	
	
	

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Unit 23 – Create a personal media profile
	I understand the characteristics of different profiles.
	
	
	

	Unit 23
	I know how the profiles fit their purpose.
	
	
	

	Unit 23
	I am able to scope content that can be added to my profile.
	
	
	

	Unit 23
	I can complete a SWOT analysis on the each of my ideas.
	
	
	

	Unit 23
	I am able to identify a range of higher educational requirements that are relevant for a range of media industry roles.
	
	
	

	Unit 23
	I can complete a visualisation diagram for my profile idea.
	
	
	

	Unit 23
	I am able to identify and repurpose content for my media profile.
	
	
	

	Unit 23
	I have created the personal media profile that is fit for purpose.
	
	
	

	Unit 23
	I have discussed the legal and ethical requirements of creating a personal media profile.
	
	
	

	Unit 23
	I am able to justify the choice of content for the personal media profile.
	
	
	



image1.jpeg
CELLEA,

()
T
~ -2
z I 5
fe) Yy &
¢ <

Cr pn©




