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Student Learning Reflection & Personalised Learning Checklist – Year 12
	Subject/Course:
	A Level Media Studies

	Student Name:
	



	Year 12 Curriculum

	
	Self Assessment

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	Theoretical Framework
	Introduction to media language, including terms like Signifier, mise en scene etc to describe forms. Key concepts, such as Representation
	
	
	

	Theoretical Framework
	Ability to analyse how sound, cinematography, editing and mise en scene create meaning.
	
	
	

	Theoretical Framework
	Introduction to key concepts such as; Representation, Institution and Audience, as well as Narrative, Genre and Ideology
	
	
	

	Applying the framework
	Developing the ability to apply the theoretical framework to a media text that hasn’t been studied, as required for Component One – Section A
	
	
	

	Tide print – applying media theory 
	Component 1 Section A 
I can identify and apply theoretical perspectives to the Tide print advert. Namely, Barthes’ five codes and Levi-Strauss’ theory of structuralism (binary opposites), Van- Zoonen’s female representation theory.
	
	
	

	Contemporary adverts 
	Component 1 Section A + B
I can recall specific examples of modern-day print advertisements that can be regarded as inappropriate.
EXAMPLES: Protein World “Beach Body Ready”, H&M “Coolest Monkey in the Jungle, GAP “Social Butterfly/Little Scholar”, NIVEA “White is Purity”. 
	
	
	

	Tide print – applying media theory
	Component 1 Sections A + B
I understand the Uses and Gratifications theory and can identify why audiences access certain media products. 
	
	
	

	Tide print – Comparison to contemporary adverts 
	Component 1 Sections A + B
I can compare the Tide print set exam text to an unseen print advertisement using media language, representation and theoretical perspectives to do so effectively. 
	
	
	

	Film Marketing - Kiss of the Vampire 
	COMPONENT 1 SECTION B
I can confidently analyse a film poster using media language and show an understanding of the historical context in which it was produced.
	
	
	

	Super.Humans unit – TV advert 
Context 
	Component 1 Section B
I understand and can confidently write about the criticism people have of charity adverts (incl. Comic Relief). I understand the historical context of charity advertising and specifically the Paralympics as a charity.
	
	
	

	Super.Humans unit – TV advert
Media Language
	Component 1 Section A
I can confidently use media language to analyse the Super.Human advert. This include key vocabulary such as Cinematography, Mise-en-Scene, Sound, Genre.

	
	
	

	Super.Humans unit – TV advert
Representation
	Component 1 Section A
I can confidently write about issues of representation (charity and characters) and mode of address using key technical terminology and theoretical knowledge of Stuart Hall (representation), Levi-Strauss (structuralism), Gerbner (cultivation theory), Gauntlett (Identity), Van-Zoonen (feminist theory), Gilroy (Ethnicity).

	
	
	

	Set text - I, Daniel Blake
	Component 1 Section B
Film institutions looking at cross media film marketing
	
	
	

	Set text - Black Panther
	Component 1 Section B
Film institutions looking at cross media film marketing
	
	
	

	Set text – Assassin’s Creed Franchise/ Valhalla
	Component 1 Section B
Understanding media industries and audiences
	
	
	

	Set text - Formation, Beyoncé
	Component 1 Section A
Music Videos. Analysing Media Language & Representation
	
	
	

	Set text – Riptide, Joy
	Component 1 Section A
Music Videos. Analysing Media Language & Representation
	
	
	

	Newspaper Unit - Intro
	Component 1 Section A + B
I understand the historical context of newspapers and the British press. 
	
	
	

	Newspaper Unit - Context
	I understand the social and cultural contexts, economic context and political context of The Mirror and The Times
	
	
	

	Newspaper Unit – News Values 
	Component 1 Section A
I understand and can apply the terms ‘news values’ and ‘news worthiness’ when writing about newspapers. I can apply Gultung and Ruge’s research into ‘News Values’. I understand that newspapers owners and editors act as ‘gatekeepers’ to what gets published in their respective newspapers.
	
	
	

	Newspaper Unit – Media Language
	Component 1 Section A
I can use technical codes to analyse a front cover of a newspaper publication. Key words include: layout, design, positioning, house style, font, size of photograph, cropping, anchorage. I can confidently write about the Visual codes including: images, mise-en-scene, costume, colour palette, masthead.  I can confidently write about narrative, mode of address and headline language.
	
	
	

	Newspaper Unit - Comparison
	Component 1 Section A
I can identify and discuss the differences between tabloid and broadsheet newspapers both in appearance and in their construction of news reports using semiotics.
	
	
	

	Newspaper Unit- Media language and Bias
	Component 1 Section A
I can confidently understand bias and can identify it in the set newspaper texts.
I understand that bias can be shown through; selection and omission, placement, headline’s, photos/captions/camera angles, names and titles, statistics, source control, word choice and tone.
	
	
	

	Newspaper Unit- Ideological discourse 
	Component 1 Section A
I can identify the political ideology of each of the set newspaper texts. I understand political ideology can be identified through views on politics, youth/age, gender, feminism, sexuality, racism, nationalism/national identity, education, employment, environmentalism, crime and punishment.
	
	
	

	Newspaper Unit- Audience
	Component 1 Section B
I understand and can apply Clay Shirky’s ‘End of Audience’ theory. I understand the difference between different generations (boomers/Millennials/Gen X)
	
	
	

	Newspaper Unit- Representation
	Component 1 Section A
I can apply Stuart Hall’s theory of representation to the set texts. I can apply Barthes’ semiotic theory to the set texts (media language)
	
	
	

	Newspaper Unit- The Mirror
	Component 1 Section A + B
I can confidently analyse the front cover of The Mirror. This includes: product context (of The Mirror), Political context (Partygate), media language and representation using the key theorists where applicable. Richard Dyer’s Star Theory, Feminist theory ‐ Van Zoonen, Structuralism ‐ Levi – Strauss, Power and media industries – Curran and Seaton, Regulation – Sonia Livingstone and Peter Lunt, Cultural industries – David Hesmondhalgh, Cultivation theory – Gerbner, Reception theory ‐ Stuart Hall, End of audience – Clay Shirky.
	
	
	

	Newspaper Unit- The Times
	Component 1 Section A + B
I can confidently analyse the front cover of The Times. This includes: product context (of The Times), Political context (Partygate), media language and representation using the key theorists where applicable. Richard Dyer’s Star Theory, Feminist theory ‐ Van Zoonen, Structuralism ‐ Levi – Strauss, Power and media industries – Curran and Seaton, Regulation – Sonia Livingstone and Peter Lunt, Cultural industries – David Hesmondhalgh, Cultivation theory – Gerbner, Reception theory ‐ Stuart Hall, End of audience – Clay Shirky.
	
	
	

	Radio – Have you heard George’s Podcast 
	COMPONENT 1 SECTION B
I can show a confident knowledge and understanding of the radio industry, its audience and the context in which it is produced.
	
	
	

	Component 3 Research Task
	I understand what is required for a successful coursework project. I can confidently select on of the four exam briefs and produce a mood board as a starting point.
	
	
	

	Component 3 Research Task: Analysis of Existing product
	I can analyse and existing media product (TV, Magazine, Film marketing, Music Marketing) using my knowledge of media Language and representation.
	
	
	

	Component 3 Research Task: Analysis of website
	I can analyse and existing media product website (TV, Magazine, Film marketing, Music Marketing) using my knowledge of media Language and representation.
	
	
	

	Component 3 – Audience profile
	I can create an audience profile for an existing media product using demographic and psychographic data.
	
	
	




Year 13 Curriculum
	
	
	Self Assessment

	Topic
	Key knowledge/skills
	Red
	Amber
	Green

	TV in the global age – Black Mirror, Media Language
	COMPONENT 2 SECTION A
I can confidently write about the set episode of Black Mirror using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – Black Mirror, Representation
	COMPONENT 2 SECTION A
I can confidently write about the representation in the set episode of Black Mirror. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – Black Mirror, Media Industries
	COMPONENT 2 SECTION A
I can confidently write about the modern TV industry  with regards to the set episode of Black Mirror. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – Black Mirror, Audiences
	COMPONENT 2 SECTION A
I can confidently write about the audience appeal of Black Mirror. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – Black Mirror, Media contexts
	COMPONENT 2 SECTION A
I can confidently write about the context of the set episode of Black Mirror as an example of television programming in the global age. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – The Returned, Media Language
	COMPONENT 2 SECTION A
I can confidently write about episode 1 of The Returned using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – The Returned, Representation
	COMPONENT 2 SECTION A
I can confidently write about the representation in episode 1 of The Returned. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – The Returned, Media Industries
	COMPONENT 2 SECTION A
I can confidently write about the modern TV industry  with regards to episode 1 of The Returned. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – The Returned, Audiences
	COMPONENT 2 SECTION A
I can confidently write about the audience appeal of The Returned. I can confidently apply the relevant theory to the set text.
	
	
	

	TV in the global age – The Returned, Media contexts
	COMPONENT 2 SECTION A
I can confidently write about the context of The Returned as an example of television programming in the global age. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Vogue, Media Language
	COMPONENT 2 SECTION B
I can confidently write about Vogue (1965) magazine using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Vogue, Media Representations
	COMPONENT 2 SECTION B
I can confidently write about Vogue (1965) magazine using media representations. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Vogue, Media Industries
	COMPONENT 2 SECTION B
I can confidently write about Vogue magazine focusing on media industries. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Vogue, Media Audiences
	COMPONENT 2 SECTION B
I can confidently write about Vogue (1965) magazine referring to media audiences. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Big Issue, Media Language
	COMPONENT 2 SECTION B
I can confidently write about Big Issue (2016) magazine using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Big Issue, Media Representations
	COMPONENT 2 SECTION B
I can confidently write about Big Issue (2016) magazine using media representations. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Big Issue, Media Industries
	COMPONENT 2 SECTION B
I can confidently write about Big Issue magazine focusing on media industries. I can confidently apply the relevant theory to the set text.
	
	
	

	Magazines – Mainstream & Alternative Media
Big Issue, Media Audiences
	COMPONENT 2 SECTION B
[bookmark: _GoBack]I can confidently write about Big Issue magazine referring to media audiences. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – JJ Olatunji/KSI, Media Language
	COMPONENT 2 SECTION C
I can confidently write about Olatunji/KSI’s website using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Olatunji/KSI, Representation
	COMPONENT 2 SECTION C
I can confidently write about the representation of Olatunji/KSI across his online media outlets. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Olatunji/KSI, Media Industries
	COMPONENT 2 SECTION C
I can confidently write about online media industry with regards to Olatunji/KSI’s website and social media. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Olatunji/KSI, Audiences
	COMPONENT 2 SECTION C
I can confidently write about the audience appeal of Olatunji/KSI. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Olatunji/KSI, Media contexts
	COMPONENT 2 SECTION C
I can confidently write about the context of Olatunji/KSI’s website as an example of media in the online age. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Attitude Magazine, Media Language
	COMPONENT 2 SECTION C
I can confidently write about Attitude’s online magazine using media language. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Attitude Magazine, Representation
	COMPONENT 2 SECTION C
I can confidently write about the representation of the LGBTQ+ community in Attitude’s online magazine. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Attitude Magazine, Media Industries
	COMPONENT 2 SECTION C
I can confidently write about online media industry with regards to Attitude’s online magazine. I can confidently apply the relevant theory to the set text.
	
	
	

	Media in the Online Age – Attitude Magazine, Audiences
	COMPONENT 2 SECTION C
I can confidently write about the audience appeal of Attitude’s online magazine. I can confidently apply the relevant theory to the set text.
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