MEDIA STUDIES Giving students the theoretical
and practical tools to both understand and construct media texts.
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Unit 23 Unit 23

Unit 20

Repurpose content and create

Scope and plan content for

the personal media profile.

a personal media profile.

Unit 1 (Exam content)

Unit 23
Understand the purpose and
use of a personal media profile

1. Representation - Close textual
analysis of TB & ST 2. Media Regula-
tion. 3. Audience Profiling & Theory

Unit 21

Create a proposal and pitch for
an original media product based
on a given brief

Be able to produce the
planned media components

Unit 20

Be able to plan a cross media
advertising campaign to a client
brief

Unit 2

Public exam (January)

Unit 20

Know how existing advertising
campaigns embed advertisements
across a range of media products

Unit 2 (Exam content)
L03. Be able to plan the preproduction of a
media product

L04. Be able to create and evaluate pre-
production documents for a new media product

Unit 2 (Exam content)

LO1. Understand the factors that need to be
considered during the planning of a media
product

L02. Be able to interpret client requirements

Unit 21

product and respond to

Unit 21
Generate id|

media product based on a client

brief

eas for an original

Unit 1 (Exam content)
1. Advertising/transmedia case study
2. Methods of research. 3. Types of
media company (Disney case study)

tions

Unit 1 (Exam content)

industry
2. April Mock exam

Pitch ideas on a proposed media

1. Job roles in the media

Unit 21

ques-

Pitch ideas on a proposed media
product and respond to questions

product to a client brief.

Unit 3
Plan and develop preproduction
materials for an original media

and target audience consideration

Unit 3

product to a client brief.

Create a proposal with sample
materials for an original media

client brief.

Create production materials for
an original media product to a

Unit 1 (Exam content)
1. Media Language (ILL). Genre.

In class Mock exam

R093 (Exam content)

RO93 (

Exam content)

R093 (Exam content)

2. Media Language (SCEM). Genre.
3. PSB (BBC & CH4)

The legal issues that affect

The legal issues that affect

Pre-production planning (work
planning, ideas generation, pre-

All topics (1—4)

media (law, regulation, cc, ip,
h&s etc.)

media (law, regulation, cc, ip,

production documents

h&s etc.)

¢
FINAL
EXAMS

R093 (Exam content)
Distribution Considerations

February Mock exam
Topics 1 & 2 (and a
small amount of 3 & 4).

(platforms, file types and

compression) November Mock exam
Topics 1 & 2 (and a

small amount of 3 & 4).

R094

Create visual identity and digital
graphics (using photoshop to create
logos, graphics and main product)

R094

Develop visual identity
(research of colours, typogra-
phy, images, branding)

R094

Plan digital graphics for prod-
ucts (assets, file types, vis
diagrams, drafts, annotations)

R094
Create visual identity and digital
graphics (exporting files, file and asset
management, folder organisation)

Reviewing of progress
and development of
skills. Evaluation of work.

Create original horror

Research portfolio for film poster & asset

a chosen TV show OR

Generating original
ideas in response to a
brief.

Intro to Media &
Photoshop skills

organisation.

Photography skills
Planning, taking and editing
original photographs for Xmas

Genre, Representation, Generating pre- Research and planning

Narrative, Audiences & production materials for an original horror

Purpose for chosen idea. magazine. film poster

WHAT DO WE RETURN TO ON OUR LEARNING JOURNEY?
Skills

Concepts/Ideas

Media Language Digital & Technical

Medie Representations Research

Industry Awareness Communication & Storytelling

Audience Analysis Project & Planning

Teamwork

Legal & Regulatory issues




