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WHAT DO WE RETURN TO ON OUR LEARNING JOURNEY? 

Concepts/ Ideas  Skills  

Interpreting financial information: How and why these are used in order to inform business decisions and strategy Knowledge—of key concepts, models and theories.  

Marketing: How and why Businesses bring awareness of their product/service Application -to a wide range of business context  

Communication—The role of communication within a business  Analysis—explaining the cause and effect of strategic business decisions.  

Management—how Businesses implement management to reach objectives of the business  Evaluation— based on a range of quantitative and qualitative data.  

External influences—the analysis of external factors and the impacts on a business  Communication/team collaborations 

Cam Tech Business LEARNING JOURNEY:  
Creating Global Citizens and inspiring a lifelong interest and curiosity about our world.  

Dip: Unit 6 Marketing 
Strategy  

Unit 7: Marketing 
Campaign  

Dip Unit 3: Business 
Decisions  

Topic: Starting a business  

Topic: How a 
business is 
organised 

Topic: The 
financial factors 
of a business  

Topic: The external 
influences and 
constraints   

EC:  

Unit 4: Business 
Environment  

Topic: 
Creating a 
Business plan  

Topic:  

Unit 6: Creating different 
marketing strategies  

Unit 7: Purpose of marketing 
campaigns  

Topic:  

Unit 6: Influences on marketing 
strategies  

Unit 7: Impact of digital 
marketing on customers  

Topic:  

Unit 6: Using Business tools to develop 
marketing strategies  

Unit 7:Pitching marketing campaigns  

Topics:  

Different types of 
Business decisions  

Topics: Types of 
information used 
when making  
Business decisions  

Topics: How to judge the validity 
of the information used  

Topics: 
Calculating financial data to help 
make business decisions  

Topics: How to use 
project 
management tools  

Topics: How to make 
business decisions  

EC: Unit 2: Business 
Environment  

Dip Unit 15: Change 
management  

Dip Unit 22: Delivering a 
Business Project  

EC: Unit 16: Project 
management  

Topic Unit 4: Customers 
behaviour 
Unit 5:  Function of 
Marketing  

Topic Unit 4: Different 
communication method  

Unit 5: Market Mapping and 
segmentation  

Topic Unit 4: Deliver 
verbal business 
communication  

Unit 5: 
Conduct 
Market 

EC: Unit 1: 
Business 

Environment  

Topics: Protocols of a business  Topics: Business 
Documents  

Topics::Communication 
with Stakeholders  

Topics: Theorist's 
of change 
management Topics: Barriers to change  Topics: Types of data 

used to monitor change  

Topics: Skills of a 
Project manager  Topics: Create a Project plan  

Topics: Using project 
management tools  

Topics: Producing 
Project documentation  

Topics: Using 
Feedback to 
review own 
performance  


